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Abstract: (75-150 words long) 

This paper shows how building a specialised corpus of heritage tourism texts (Heritage Tourism Corpus – 

HT Corpus) represents the ideal trade-union between the need of developing lingua-cultural competence in a 

specialized language and training the ability of translating tourist texts from Italian to English especially 

when it comes to domain-specific terminology and cultural-specific items.  

The HT Corpus comprises texts from anglophone heritage tourism websites (approx. 1 mln words). It was 

built by professors at the University of Bologna as part of an MA course on English for Special Purposes and 

translation. This paper thus contains a progress report relaying preliminary findings from the classroom. 

Within this MA course, the use of the HT Corpus has a twofold aim: 1) letting students familiarise and 

investigate the ESP of tourism by perusing the HT Corpus mainly with frequency lists, collocations and 

keywords; 2) aiding them in the translation of Italian heritage tourism source texts (STs) into English target 

texts (TTs). 

Keywords: Translation teaching, Heritage Tourism, Cultural and linguistic competence, Corpus Linguistics, 

Specialised Translation 

  



1. Introduction 

This paper shows how building a specialised corpus of heritage tourism texts (Heritage Tourism Corpus – 

HTC henceforth) represents the ideal trade-union between the need of developing linguistic and cultural 

competence in a specialised language and training of the ability of translating tourist texts from Italian to 

English especially when it comes to domain-specific terminology and cultural-specific items (Aixelà 1996). 

Tourism is undeniably a leading sector in translation practice, and it has become an object of study of 

translation research relatively recently (Jänis & Priiki 1994; Kelly 2017) with growing inputs from the fields 

of specialised translation and applied linguistics (Aragrande & Turci 2020; Gandin 2016). From a 

methodological and theoretical standpoint, this paper considers the language of tourism as a LSP (Language 

for Specific Purposes henceforth) and thus the translation of tourist texts as part of specialised translation and 

aims to show the efficacy of ad-hoc specialised corpora to aid the teaching of both tourism as an LSP (in this 

case English, so as an ESP) and its translation.  

The HTC is composed of texts downloaded from anglophone heritage tourism websites, it contains a little 

less than 1 mln words and was built by professors at the University of Bologna as part of an MA course on 

ESP and translation at the same institution (course convenors: Professors Monica Turci and Gaia Aragrande). 

The course has been entailing the practice of translation, in particular active translation (mainly from Italian 

into English) since 2018 but with different degrees of translational activities. Only during the academic year 

2022/2023 this course reached an equal distribution between the linguistics/discourse analytical part and the 

translational one (for more information about this see Aragrande, Turci 2020). 

What is being presented here is thus a progress report containing preliminary findings from the classroom. 

Within this MA course, the use of this ad-hoc specialised corpus has a twofold aim: 1) letting students 

familiarise and investigate the ESP of tourism by perusing the HTC with frequency lists, collocations and 

keywords; 2) aiding them in the translation of Italian heritage tourism source texts (STs) into English target 

texts (TTs).  

I will now briefly go through the outline of this paper in order to explain the rationale behind the article itself 

and how each section connects to the others. Firstly, I will devote a section of the introduction to Heritage 

tourism focusing in particular on UNESCO and the Italian context with reference to cultural/heritage 

tourism. These sections (1.1 and 1.2) crucially provide a justification for the choice of texts included in the 

HTC that will be presented later on in the paper. In section 2, I will talk about the connections between the 

field of Languages for Specific Purposes (LSP) and that of Specialized Translation, debating whether the 

language of tourism can be considered a LSP and, as such, its translation specialized. In the same section, I 

will discuss the benefits of Corpus Linguistics (CL) in translators’ training and more specifically the 

compiling and use of ad-hoc specialized corpora in the translation class. Section 3 will present in greater 

detail the HTC and how students and professors alike have used it during classes and to perform assigned 

tasks during the course on the ESP of tourism. Finally, section 4 will focus on some preliminary results 

obtained during class observation thanks to the help of the tutor of the course and some conclusions and 

further research prospects will be outlined in section 5.  

 

1.1 Heritage tourism: UNESCO and the UNWTO 

The Oxford English Dictionary online defines heritage tourism as “tourism to places of historical or cultural 

interest”, whereas the National Trust for Historic Preservation gives a more detailed definition of this 

concept saying that it means “travelling to experience the places, artifacts, and activities that authentically 

represent the stories and the people of the past and present”.  Both definitions stress the cultural aspect of this 

type of tourism, this is why the connection with UNESCO and its commitment to protect the world’s 

heritage is quite straightforward. As an agency of the United Nations, the UN World Tourism Organization 

is concerned with promoting tourism worldwide in line with the objectives of the UN and thus fosters a 

culture of “responsible, sustainable and universally accessible tourism”.  

There are two main reasons why heritage tourism was chosen as a topic for our MA course on the ESP of 

tourism. First of all, one of the scopes of this course is that of informing research with data and insights from 

the classroom and both convenors (M. Turci as supervisor and G. Aragrande as researcher) are involved in a 

research project on sustainable tourism within the Emilia-Romagna region funded by the Italian Ministry of 

University through the Next Generation EU fund (the Italian PNRR – Piano Nazionale di Resistenza e 

Resilienza). Secondly, the topic of sustainability and all its different ramifications is of great interest for the 

University of Bologna, which, as an institution, encourages all its professors to engage in research outreach 

in this field following, in particular, the 17 Sustainable Development Goals (SDGs) established by the UN 

2030 Agenda.  



For these reasons, as convenors of the course, not only we found a strong incentive in pursuing this type of 

research, but we also found ourselves deeply involved in the topic as we were able to develop fruitful 

networks with local cultural tourism agencies (Bologna Welcome and eXtraBo) and explore the beautiful 

surroundings of Bologna (whose porticoes are listed as a UNESCO World Heritage Site).  

As stated in the UNESCO website, its World Heritage sites include places of importance to cultural or 

natural heritage. Therefore, UNESCO World Heritage Sites can comprise monuments, group of buildings, in 

fewer words classical cultural destinations, but also natural features, geological and physiographical 

formations and natural sites which are important from the point of view of science, conservation or natural 

beauty (https://whc.unesco.org/en/).  

  

1.2 Heritage tourism in the Italian context and its ties with translation 

Starting from the considerations above and going deeply into the world of heritage tourism, we then realised 

that our country, Italy, is actually one of the richest in the world in listed sites (58, of which 53 cultural sites 

and 5 natural ones). Besides a gush of patriotism, a very practical thought immediately followed this 

realization: heritage tourism in Italy must be a high source of revenue.  

Generally speaking, Italy is a nation that thrives on tourism which is estimated to directly generate 

approximately 4% of the national GDP (2022 Report on Italian Torusim by the National Research Council) 

and to have an indirect impact on 13% of the latter. This means that a lot of money are invested in tourism 

and tourism activities in Italy and, if we add to this, the fact that out of 70.5 bln euro consumers spent in Italy 

in 2021 at least 21.7 bln were spent by international tourism, we can appreciate the importance of translation 

in this field. Indeed, the demand for translation within the tourism industry is high in particular into English 

as a Lingua Franca – translating into English represents de facto the fastest and easiest way for tour operators 

and touristic destinations to be visible and influential on the tourism market.  

On the one hand, working with the language of tourism at the local and national level since 2018, we sadly 

observed how the Italian language of tourism and even more so the language of art and heritage tourism is, 

but with a few exceptions, hard to read even for native speakers and often very technical (highly specialized 

terminology, over-explanatory). On the other hand, any international tourist that comes to Italy surely has 

experienced some kind of translation fail at least once – the quality of translation in the tourism industry in 

Italy is not high and, when it comes to heritage tourism, it is oftentimes very source-text oriented both in 

terms of style and syntax. There are exceptions of course, especially when it comes to bigger cities like 

Milan, Rome, Venice, Florence and Bologna, but welcoming the international tourist with a language that is 

comprehensible and clear does not seem to be a priority in Italy (see for example the website of the Amalfi 

Coast or of Sicily).  

From our experience with translating and observing the language of tourism attractions (both heritage and 

otherwise) in Emilia-Romagna, we suggest that there is the need for a change in touristic communication 

aimed at the international tourism market.  

In order to set up our course, we started from the UNWTO’s website and searched for information joining 

the concept of heritage and sustainable tourism. The natural site for this was the UNWTO’s 2017 year of 

sustainable tourism. “2017: International Year of Sustainable Tourism for Development” 

(https://www.unwto.org/tourism4development2017) was promoted by the UNWTO within the UN2030 

Agenda for the SDGs and, by looking at its key areas, it seems to represent the ideal junction between 

sustainable and cultural tourism. Its key areas are as follow:  

1. Inclusive and sustainable economic growth 

2. Social inclusiveness, employment and poverty reduction 

3. Resource efficiency, environmental protection and climate change 

4. Cultural values, diversity and heritage 

5. Mutual understanding, peace and security. 

Key area number 4 represented our ideal collocation, and its aims were those to revive traditional activities 

and customs, to empower communities and nurture pride within them, to promote cultural diversity and to 

raise awareness of the value of heritage. For our university and the Emilia-Romagna region these are key 

objective in the promotion of their cultural and natural heritage and this meant that we were sure to find 

partners eager and happy to collaborate with us for providing texts to be analysed, translated and with whom 

initiate relationships that would integrate our activities and our students in their workflow through 

internships.  

 

 

https://whc.unesco.org/en/
https://www.cnr.it/it/news/11379/rapporto-sul-turismo-italiano-2022-presentata-un-anticipazione-della-prossima-uscita#:~:text=Rapporto%20sul%20Turismo%20italiano%202022%3A%20presentata%20un'anticipazione%20della%20prossima%20uscita,-22%2F09%2F2022&text=%22L'evoluzione%20della%20spesa%20turistica,%2C6%25%20di%20quella%20domestica.
https://www.unwto.org/tourism4development2017


2. Specialized translation, the LSP of tourism and Corpus Linguistics 

As mentioned in the introduction, this section deals with the connections between the field of Languages for 

Specific Purposes (LSP) and that of Specialized Translation, debating whether the language of tourism can 

be considered a LSP and as such its translation specialized. Later on, I will illustrate the benefits of Corpus 

Linguistics in translators’ training and more specifically the compiling and use of ad-hoc specialized corpora 

in the translation class. 

As Nigro (2006) states, it is now widespread that the language of tourism is “a complex and multifarious 

language both on a thematic and linguistic level [and that it] has a plethora of linguistic domains, it combines 

different disciplinary and technical fields, from arts to history, geography, archaeology, economics and 

marketing, to name just a few”. On a linguistic level, tourism uses discursive features and lexical items 

related to everyday language as well as specific linguistic techniques, giving life to “an elusive something” 

(Dann 1996: 2) or, more precisely, to “a very special type of communication, one which differs from other 

forms of human exchange” (Dann 1996: 1). 

Including the language of tourism in the field of specialised discourse has been widely debated among 

scholars in the past 10-15 years (Calvi, 2003; Nigro 2006; Fusari 2009) and often there has not been consent 

over whether considering it a type of specialised language or not. However, scholars moving from the 

perspective of Translation Studies (Aragrande & Turci 2020; Gloria Cappelli 2012; Sulaiman & Wilson 

2021) seem to have less doubts about the peculiarities of this type of language and are more inclined to 

describe it as specialized. Indeed, starting from the assumption that “specialization” can come in degrees and 

is not a clear-cut phenomenon, we can actually adopt a pragmatic approach to LSP (Gloria Cappelli 2012 p. 

20), Cappelli puts forward the following:  

 

[T]he distinctions between general and specialised language can be seen “in terms of relation 

between the language system and the ‘special’ uses that can be made of it in 

communication” (Merlini Barbaresi 1989: 83), so that “all linguistic realizations” can be 

“seen as functionally and situationally specific” (Merlini Barbaresi 1989:83). Accordingly, 

the language used in guidebooks could be seen as an example of “functionally specialised 

language” used in interactions between specialists (the expert-writer) and non-specialists 

(the non-expert reader) and, for this reason, guidebooks can make for a good test bench for 

investigating the linguistic features which somehow characterise tourism discourse and 

contribute to its definition as a specialised domain. (Cappelli 2012: 20) 

 

Even if Cappelli limits her observations to guidebooks, her line of reasoning can actually be extended to all 

the types of tourist texts: guidebooks, institutional tourism websites, catalogues, tour operator websites, 

blogs, menus, event descriptions and so on. Indeed, the feature that all these text types share is that some 

linguistic items (especially lexical ones) are used in a specific way. We can summarize the specialised 

features of the LSP of tourism as follows:  

- Presence of highly accessible lexical items used in a functionally specialised way (Cappelli 2012); 

- Presence of specialised lexical items from different subject areas (architecture, heritage, history, art, 

science etc.); 

- Extensive use of culture- and language-specific metaphors (Mattiello 2012; Jaworska 2017); 

- Fulfilment of particular communicative functions through specific lexical, morpho-syntactical and 

textual features (Gotti 2006; Nigro 2006). 

All the features listed above are surely relevant to define a special language, however the last element of the 

list is particularly relevant when considering the point of view of Translation Studies, where the 

recontextualization of a text plays a fundamental role in the translation process.  

If, indeed, according to Dann (1996), 

 

[t]he language of tourism attempts to persuade, lure, woo and seduce millions of human 

beings, and, in so doing, convert them from potential into actual clients […] (T)he language 

of tourism gently talks about the possible places they can visit by introducing various pull 

factors or attractions of competing destinations. (Dann 1996: 2) 

 

Then understanding the persuasive nature of the language of tourism and tap into the motivation of tourists 

themselves becomes of fundamental importance to deliver a TT that is functionally adequate and fulfils the 

needs of the industry as well as that of the tourists. As Sauliman and Wilson (2019: 4) put it “[…] the 



motives of satisfying one’s curiosity, escaping the stress of urban life, indulging in pleasure and relaxation, 

enhancing spirituality, educating oneself and increasing social status have always been and will always be 

relevant to the tourism industry” and as such they must be accounted for in the drafting of texts and, as a 

consequence, of their translations.  

In a way, when we talk about the language of tourism and its translation, we can see this specialized 

language as a conflation of text types with the common goal of persuading someone to visit that destination 

and this is a feature that clearly pertains to the world of advertising. To be added to this and, at the same time 

as a consequence of its advertising nature, the language of tourism includes aspects of creativity that make its 

translation also in need of creativity, thus highlighting the transcreational features (Katan 2016) of the work 

of the translator in this field. Therefore, when translating the language of tourism, it has to be bore in mind 

that both tourists’ motivation and their reaction to advertising are culture-dependent. This is where tools such 

as corpora become extremely useful as we will see briefly. 

Having established that the language of tourism is a LSP, we can then safely state that its translation is 

specialized. As such, its domain, even if wide, can be comprised in a series of text types that can serve as a 

starting point for a deeper exploration of the features of the LSP of tourism itself as well as for its specialized 

translation. This exploration can be either qualitative or quantitative, but also both. In particular, the use or 

compiling of specialized comparable corpora can serve a double purpose: on the one hand, it helps increase 

awareness of the peculiarities of either the Target Language (TL) or the Source Language (SL) within the 

domain of the LSP, on the other hand can point out general features of the TL or SL that can guide the 

production/translation of texts in the LSP of the SL and/or TL. In particular, comparable specialized TL 

corpora can contribute to increase the quality of the translation output and help translator implement a more 

TT-oriented approach.  

 

3. Ad-hoc specialized corpora in the translation class 

The use of corpora in general can bring many benefits to the translation process, but the possibility of 

compiling a corpus ad-hoc depending on the text type we set out to translate has numerous advantages.  

It may seem extreme to decide to build your own corpus in order to support your translation practice, but 

nowadays compiling a small specialized corpus can be really inexpensive from the point of view of time and 

effort required for such activity. Indeed, tools like BootCat (Baroni, Bernardini 2004) can be of great help to 

translators (as well as translation students) to quickly build DIY corpora of varying size and specialization 

that can function as reference and support for their translations as the level of control over the text being 

collected is high on the part of the user and the collection itself can be semi-automated making the operation 

overall time- and cost-efficient. 

When it comes to students, specialized corpora in the TL can be a useful prompt to studying and 

familiarizing with the language in use in a context that is comparable to the SL’s one, moreover they are 

extremely useful for terminology extraction and the analysis of the LSP or a specific discourse type to 

discover regularities as well as peculiarities in patterns of grammar, semantic preference and prosody 

(Sinclair 2003; Partington 2004).  

Our assumption (and hypothesis) was basically that by using these tools our students would be able to 

produce at TT that sounds more native and is closer to the TL standards of the LSP of tourism. With 

particular reference to the class chosen for this experiment, two specialized corpora were suggested to them: 

a corpus of guidebooks (the Italy Guidebook Corpus) and the Heritage Tourism Corpus. The first is a 

specialized corpus of roughly 1 million words composed of guidebooks about Italy written in English 

(mainly Lonely Planet guidebooks) by native speaker authors. This corpus compiled in 2018 and was used 

also by students from previous academic years when the translation component of this MA ESP course was 

still fairly limited. Students of this academic year used this corpus mainly for extracting terminology in the 

field of Italian architecture and the arts.   

 

3.1 The Heritage Tourism Corpus 

The Heritage Tourism Corpus (HTC) collects texts from British and Irish websites of cultural/heritage 

tourism. It is currently in its pilot version, however students used it a lot both during the course and for their 

examination. A choice was made for the pilot version of the HTC to include only websites from Ireland and 

the UK for three reasons:  

1) to have more control over the English varieties to be included in the corpus -provided that the idea was to 

include only native varieties in the corpus;  



2) to have more control over the topic – the definition of heritage tourism may vary from country to country, 

therefore including many anglophone countries would have meant less control over the content;  

3) to provide the greatest degree of comparability to the STs the students would have later translated – 

choosing texts describing landscapes/buildings/customs that were absolutely exotic from a European 

perspective would have been counterproductive.  

Once these considerations about the content of the HTC were made, the compiler set out a semi-automatic 

methodology for collecting the texts and preparing them to be fed to the concordancer. A first stage of this 

phase included selecting the relevant websites according to what follows:  

- it had to be a website originating in the UK or Ireland, therefore with the dominion extension of .uk 

or .ie or, in certain cases, .com; 

- it had to contain relevant cultural and/or naturalistic information about places, tours, experiences, 

accommodation, etc.;  

- it had to address both a local and an international audience.  

The method of collection of the HTC can be summarized as follows:  

1. Selection of relevant websites; 

2. Automatic extraction of URLs;  

3. Semi-automatic selection of relevant URLs;  

4. Text extraction by feeding URLs to BootCat. 

Indeed, texts for the HTC were retrieved through an analysis of each relevant website (1) and their links were 

automatically extracted (2) through a browser extension to a .txt file. This operation was repeated for each 

section of each of the websites selected for analysis. A semi-automatic analysis (3) of the .txt files containing 

the links was then performed with the aim of eliminating cookie pages, privacy content pages, external links 

as well as other pages that were not relevant to the ESP under investigation. If an external link bore some 

relevance to the tourist discourse under investigation, that link would generate a new process of search, 

selection and analysis resulting in a further website being added to the corpus.  

A choice was made to keep those “about us” pages presenting the institution/tourism association that might 

be helpful to our students to better understand tourism meta-discourse. Once all the links were collected and 

checked, each group of.txt files pertaining to the same website was merged into one single file containing a 

“clean” list of links that were then fed into BootCat (4) for a fast and reliable download of text files.  

The process described above allowed for the retrieval of 2,838 text files in a relatively short time 

(approximately 25-30 hours). The texts were then uploaded to SketchEngine and the corpus was compiled 

using the English POS Tagger included in this concordancer.  

Table 1 below some basic information about the HTC: 

Heritage Tourism Corpus Info 

# text files 2,838 

# tokens  874,444 

# types 26,451 
Table 1. The HTC at a glance 

The HTC (alongside the ItalyGuidebook Corpus) was then made available to all users of SketchEngine accessing with 

an account of the University of Bologna – these corpora can be made available upon request to anyone for research or 

teaching purposes. 

As stated in the previous sections, our aim with this corpus was to let students familiarise with the ESP of tourism and 

aiding them in their translation of Italian heritage tourism STs into English, the next section will focus on how we 

integrated the use of corpora in general and the HTC in particular in our translation classes. 

 

3.1 Using the HTC in class 

The translation component of the ESP 1 course within the international MA programme in Language, 

Society and Communication consists of 30 hours of class. During these 30 hours, the convenor of the course 

chose to devote approximately 12 hours to a mix of theory and practice taking into consideration both 

Corpus Linguistics and Translation Studies, always trying to include a hands-on part in each class that would 

allow students to put in practice some (or all) theory inputs:  

- 2 hours on Corpus Linguistics 

- 6 hours on Tourism translation, advertising translation and CSIs; 

- 2 hours on Corpus-based Translation Studies; 

- 2 hours on technologies for translation (CAT tools) and translation for the web; 

The remaining 18 hours of the course consisted of workshops that were held with the aid of a tutor:  



- 6 hours on Corpus Linguistics;  

- 8 hours on translation aided by corpora and CAT tools;  

- 2 hours on copy writing, editing and translating touristic websites;  

- 2 hours on integrating Corpus Linguistics and Translation Studies to produce a translation comment. 

With this structure, the course allowed for a considerable amount of practice time for students, whose 

background was extremely varied. Indeed, students enrolled in this course come from different universities 

and attended different BA programmes, many of them were not familiar with either Translation Studies 

(theory or practice) or Corpus Linguistics, however they did attend the first part of the course which was 

mainly centred on linguistics and the ESP of tourism with some reference to Corpus Linguistics to provide a 

bridge between the two modules. This variety meant that information about these theories and practices 

could not be given for granted and for this reason a general introduction to each topic had to be made.  

Students used the HTC to learn about Corpus Linguistics while setting up research questions and 

investigating them using the tools offered by SketchEngine (Jakubíček et al. 2013). The approach to 

concepts such as frequency, collocations and keyness was one of self-discovery aided by the course 

convenor. At the same time, students were also learning and made aware of some peculiarities of the ESP of 

tourism and the discourse of cultural heritage in this field. With structured tasks, students were prompted to 

explore frequency lists, categorizing the items in the word lists and critically look at their results to then 

prompt further analysis at times through concordancing some items that caught their attention and 

performing a collocational analysis.  

What follows is an sample of activities that were submitted to students to familiarise with the ESP of 

tourism, before performing a translation task.  

 

Task 1: observing a word list and making hypotheses 

Students were asked to use the HTC and make a frequency list using SketchEngine’s “wordlist” tool by 

choosing the option of the “lemmatised” word list so that words would appear as lemmas in their basic form. 

Students then downloaded the frequency list to an .xls file and “cleaned” it, hiding the rows containing 

punctuation and numbers. After this they were asked to focus on the first 100 items of the list, calculate their 

normalised frequencies using a formula and to categorize the items on the list into “function words” and 

“content words”.  

Following the process described above, students ended up with two separate lists and together with the 

convenor, a sample of the items that seemed worthier of further investigation (s. table 2 below). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The convenor of the course prompted students to focus on some function words such as pronouns (“we” and 

“you”) and spatial adverbs (“where” and “there”) and asked them to make hypotheses as to what these items 

would mean in terms of the corpus they were investigating. Students rightly concluded that the pronouns 

probably hinted at how websites of the HTC addressed their readership or talked about themselves (so they 

made hypotheses as to the interpersonal relations set out in these texts); as far as the adverbs are concerned, 

Function words F p mln w Content words F p mln w 

2. and 32416.52 26. Castle  2699.103 

8. You 10419.49 27. visit 2645.545 

13. From 5536.48 29. place 2450.515 

24. Not 2768.829 40. view 2148.369 

28. There 2624.324 42. park 2106.496 

32. We 2331.273 47. explore 1899.781 

58. If 1597.635 57. website 1605.719 

70. Where 1397.436 83. accommodation 1240.92 

Table 2 Sorting of HTC frequency list 



they said these were hint of representation of space, directions and maybe existential constructions (mainly 

with “there”).  

After this brief analysis of the function words, students observed the content words. First of all, they noted 

how content words appear at least from position number 20 onwards on the list, reaching the conclusion that,  

based on normalised frequencies, function words are generally more frequent than content ones. Secondly 

they observed how the most frequent content words were mostly nouns referring to tourist attractions 

(“castle”), generally referring to locations (“place”, “accommodation”), to meta-discursive features of the 

medium (“website”) or verbs probably pertaining to the ESP of tourism (“visit”, “explore”).  

After this quick and rough analysis students were invited to check some of their hypotheses using different 

methodologies. As concerns the generally higher frequency of function words, the convenor suggested that 

they used larger reference corpus (e.g. EnTenTen2020) to test this hypothesis – they did and confirmed their 

initial assumption. As concerns instead, hypotheses on the content words, students alongside the convenor 

decided to focus on one item (“visit” in its verbal form) and to perform the operations described in task 2. 

 

Task 2: reading and sorting concordance lines and analysing collocates 

Students focused on the verbal form of “visit”, displayed it in a concordance KWIC view (KeyWord In 

Context) and sorted it to the left context as shown in figure 1.  

 
Figure 1 Concordance lines of “to visit” in the HTC 

After trying out a few sorting options that allowed students to observe for example how the verb “to visit” 

was often used in the imperative form preceded by the politeness marker “please”, they explored its 

collocational profile (see figure 2). 

 



 
Figure 2 First 10 collocates of "to visit" in the HTC 

Students observed the first 10 items of the collocates list and made a few hypotheses regarding the following 

items:  

- “website”: metadiscursive features? Links to other pages? 

- “place” and “attraction”: is there any pattern of co-occurrence? How are they used? Do they hint at 

particular semantic patterns? 

We decided to focus on the latter hypothesis, without forgetting though that “website” for sure would be 

worthy of further analysis as it was also one of the top items in the word list. Students were then invited to 

observe the differences in frequency of co-occurrence of both “place” and “attraction” with “visit” 

concluding that “visit + place” was a preferred collocation, however they were curious as to the difference 

between the two collocates. For this reason, the convenor pointed them to the “Wordsketch Difference” tool 

on SketchEngine so that they could check the differences in the collocational patterns of both “attraction” 

and “place”. In figure 3 we can observe a comparison between the modifiers of these two nouns, whereas 

figure 4 contains a comparison between the verbs co-occuring with them 

 
Figure 3 Modifiers of "attraction" and "place" in the HTC 



 
Figure 4 Verbs co-occurring with "attraction" and "place" in the HTC 

Students eventually set out to compare the verbal co-occurrence of these two nouns and observes how 

“attraction” seem to recall the semantic field of “adventure” and “geographic localization”, whereas “place” 

that of “care” and “protection”. They were also sensitive to the fact that, however, some verbs collocating 

with both nouns (“discover”, “explore”, “visit”) might not support their hypotheses. 

 

Once students familiarised with both the ESP of tourism and the methodology of corpus linguistics, they 

were asked to perform some translation-based tasks that included the use of corpora especially for checking 

collocational patterns and appropriate translation options. 

 

Translation Task 1: Analysing a translation  

Students were presented with a brief ST taken form the Italian website of “eXtraBo” ( https://extrabo.com/it/ 

- a major actor in the city of Bologna and its surroundings promoting a type of tourism that is cultural, 

heritage-based and environmentally, financially and socially sustainable) and its TT on the same website. 

First, they analysed the ST (below), focusing on its borrowings (“outdoor”, “trekking”) and possible 

translation challenges (“territorio”, “curiosi del verde”). Then they were presented with the TT (below) and 

made brief analysis using Vinay and Dalbernet’s strategies (1958/2000), categorizing “direct” and “indirect” 

translation (see table 3 below). 

 

ST:  

Il punto di riferimento per la natura e l’outdoor del territorio di Bologna. Materiali, mappe, ititnerari, 

esperienze e proposte di viaggio per gli appassionati di trekking, di cicloturismo o anche semplicemente per i 

curiosi del verde.  

TT:  

The nature and outdoor reference point for the Bologna area. Materials, maps, itineraries, experiences and 

travel suggestions for trekking and cycling enthusiasts, or simply for the green-minded 

 

DIRECT TRANSLATION INDIRECT TRANSLATION 

Literal Punto di riferimento → 

Reference point;  

Natura, materiali, mappe, 

itinerari, appassionati → 

nature, materials, maps, 

itineraries, enthusiasts 

Reduction Cicloturismo → cycling 

 

https://extrabo.com/it/


 

Borrowing – zero 

translation 

Outdoor, trekking 

→outdoor, trekking 

 

Equivalence Del territorio di Bologna → 

for the Bologna area 

 

Calque Proposte di viaggio → 

travel suggestions 

 

Equivalence + 

Reduction 

O anche semplicemente per i 

curiosi del verde → or simply 

for the green-minded 

Figure 5 Translation analysis performed by students using Vinay and Dalbernet's strategies 

Particular attention was devoted to the translation of “curiosi del verde” into “the green-minded”, which was 

indeed the focus of translation task number 2.  

 

Translation Task 2: Checking a translation equivalents – is this the right choice? 

Students asked themselves if the choice of “green-minded” as the translation of “curiosi del verde” was the 

right one. The convenor suggested that they used a corpus of their choice to check the usage of this 

expression. Students chose to use the BNC (British National Corpus) and the EnTenTen2020 to see how 

frequent this expression wad and found out that in both the frequency per million words is 0.02 while it is 

completely absent in the HTC.  

Students then pointed out how, in both the BNC and the EnTenTen2020, “green-minded”/ “green minded” 

appears as pre-modifier only, never as a noun (as the TT above shown). They decided however to go deeper 

in their analysis and made a collocates list of “green-minded” in modifying position in the EnTenTen2020. 

By focusing on the top 20 collocates of “green-minded/green minded”, they quickly discovered that only two 

out of 20 collocates could be referring to the ESP of tourism (in bold): “Columbians”, “Britons”, 

“democrats”, “towns”, “consumers”, “liberals”, “travellers”, “homeowners”, “enthusiasts”, “architects”, 

“Canadians”, “voters”, “politicians”, “entrepreneurs”, “activists”, “folks”, “farming”, “buyers”, “drivers”. 

When asked “What can we say about these collocates?”, students concluded that this quick collocational 

analysis of “green-minded”/ “green minded” shows that this word combination seems to cluster around the 

area of politics with a semantic preference for national categorizations, eventually highlighting a second 

prominent semantic area that seems to revolve around the theme of business. Of course, students noted the 

presence of two-three collocates (“enthusiasts” and “travellers” and perhaps “drivers”) that might recall the 

discourse of tourism. 

However, through a close reading of the concordance lines of “green-minded”/ “green minded” and those 

collocates, they were able to conclude that: 

- “travellers” refers to the tourism discourse, but often in terms of concern over their impact and not 

their love for nature; 

- “enthusiasts” refers in one case to cars, in another two cases to farming activities; 

- “drivers” refers to the automotive industry. 

As a conclusion to the task the convenor asked the students to assess whether “the green-minded” was a 

suitable translation equivalent of “curiosi del verde” or if they could hypothesize a more suitable one. 

Students elaborated the following answer:  

““green-minded” is surely acceptable but maybe not ideal. It lacks the positive push-pull factor that the ESP 

of tourism needs. Moreover, it represents a very ST oriented translation, although with an idiomatic 

component. Perhaps the concept of “curioso del verde” could be transferred to the TT using the strategies of 

adaptation and expansion, with something along the lines of “nature-loving people”, a term that is more 

frequent (0.03 in the EnTenTen2020) and, more importantly, strictly related to the ESP of tourism.” 

 

Finally, during the two final workshops students were asked to translate an Italian ST into English and use 

any tool at their disposal (corpora, dictionaries, CAT tools, google, etc.) and to comment on their translation 

with a 500-words text. The ST was the same for everyone as to ensure a high degree of comparability and it 

was taken from the Italian website eXtraBo, a major actor in the city of Bologna and its surroundings 

promoting a type of tourism that is cultural, heritage-based and environmentally, financially and socially 

sustainable.  The translation commentary had to be preceded by the compulsory readings of the translation 

module given to students at the beginning of the course, their guidelines for commenting on their translation 

were the following:  



- Introduction: state your “global translation strategy” (e.g. “domestication vs. foregnization” or 

“documentary vs. instrumental translation”), which needs to be set before translating and should be 

grounded in the relevant theory;  

- Main part: describe your translation process making reference to issues/challenges you encountered 

as well as the tools you used to solve such issues/challenges; once you pointed out an issue/challenge 

and your way to handle it, make sure to refer to the translation strategies you learned during the 

course (e.g. Vinay and Dalbernet 1958/2000; Aixelà, 1996; Adab, 2001; Nord 2005); make specific 

reference to examples in the text;  

- Conclusion: briefly comment on the overall outcome of your translation, highlighting strengths and 

weaknesses. 

The following section includes some preliminary results on students’ TTs and their comments, trying to set a 

co-relation between translation quality and the use of corpus tools.  

 

4 Preliminary results 

Students’ last translation task was to translate and comment a text from the website of “eXtraBo” into 

English, of which the convenor and the tutor provided a collective revision.  

In general, we can state that the quality of the translation submitted was appropriate to the students’ level of 

preparation and experience. We were particularly interested in the insights into their translation process that 

would allow us to set a co-relation between translation quality and the use of different tools.  

Students carried out their translations as well as their comments in small groups, however the group 

composition was a variable that was not controllable, as this course does not entail compulsory attendance. 

For this reason, we restricted our observations to a couple of groups whose composition did not change. We 

set out to observe in particular the occurrence of some typical translation inaccuracies like odd collocations 

and mistranslations. The ST students were asked to translate described a tour of the hills surrounding the city 

of Bologna and it has been already translated, but we asked students to ignore the available TT and produce 

their own, indeed we did not find that any student reproduced the same translation choices. 

The introduction of this ST describes the surroundings of Bologna and contains a couple of interesting points 

(underlined) in which our students presented different translation outputs. 

 

ST:  

Il centro storico di Bologna è circondato ad ovest da una fascia di dolci colline, meta di scampagnate nel 

verde per molti abitanti della città. I colli bolognesi sono disseminati di parchi e punti di interesse 

imperdibili, che vogliamo mostrarti con questa visita guidata.  

 

TT (website):  

The rolling hills of Bologna are a popular destination for locals, who enjoy spending their free time in the 

parks, hiking and tasting local specialities at the restaurant.     

 

As we can see the official translation widely opted for reduction and non-translation strategies. Our students 

were surely more conservative in their approach, but we could note a difference between the only group (1) 

who did not check the collocation of the three underlined items in any of the available corpora and the other 

two groups (2 and 3) who reported in their comment to have used either the HTC or the BNC. 

1. UNA FASCIA DI DOLCI COLLINE ROLLING HILLS 

Group 1: “a strip of gentle hills” 

Group 2: “rolling hills” 

Group 3: “green rolling hills” 

2. SCAMPAGNATE NEL VERDE 

Group 1: “field trips in the nature” 

Group 2: “day trips in the nature” 

Group 3: “day trips in the woods” 

3. DISSEMINATI DI PARCHI 

Group 1: “with many parks” 

Group 2: “dotted with parks” 

Group 3: “dotted with parks” 

In the case of example number 1, the first group translated the expression using a calque and a frequent one 

when it comes to texts translated from Italian into English – a simple google search of that string of words 



will confirm especially the co-occurrence between “strip” and “gentle hills”. Group 2 and 3 both eliminated 

the concept of “fascia” remodulating the syntax of the sentence and choosing “rolling” (group 2) to translate 

“dolci” and also adding “green”(group 3) maybe for compensating the loss of “verde” in the following 

segment.  

In example number 2, group 1 opted for a correct translation but with a compound that refers more to school-

related trips, whereas both group 2 and 3 stated in their comments that they were not sure about which 

among “day trip” and “field trip” would have been the right equivalent so they both checked the HTC and 

found “day trip” to be the most frequent one and therefore opted for it.  

Finally in example number 3, group 1 opted for simplifying their TT, whereas both groups 2 and 3 chose the 

same equivalent “dotted” checking the collocational profile of this expression on the HTC. 

It is our impression that group 2 and 3 used mainly the HTC and then turned to larger corpora only if the 

HTC did not provide satisfying results. This very small-scale analysis seems to confirm that students who 

employed some of the corpora available to them made more suitable translation choices, but also felt maybe 

safer in editing the TT to make it sound more native-like (at least this is what group 3 wrote in their brief 

commentary).  

We are well aware of the limitations of such a small sample of results and that this analysis cannot yield any 

general claim about the co-relation between translation quality and the use of corpora, however this can serve 

as basis for further research on larger sets of data.  

 

5 Conclusion 

Preliminary results show that there might be a co-relation between the use of corpora to aid translation and 

the higher quality of the translation output, especially when it comes to more subtle aspects of the language 

that go above the morpho-syntactical level and mainly concern the semantic and prosodic aspects of the 

language.  

Although this study has evident limitations mainly due to the fact that the convenor of the course could not 

count on the same students performing the same tasks because of attendance issues, this in-progress report 

may indicate that, thanks to a thorough preparation in both Corpus Linguistics and Translation Studies in the 

field of the ESP of tourism, students could face the translation brief with increased awareness of the 

peculiarities of the ESP of tourism especially regarding domain-specific terminology which they explore by 

extracting keywords from the HTC, while observing high-frequency verbs and multi-word expressions that 

they could then exploit in their own translations. As a result of corpus exploration, it is believed students will 

feel “safer” and “braver” while translating cultural-specific items, perhaps moving away from ST-oriented 

strategies in favour of a more interventionist and TT-oriented approach that benefits the fluency and clarity 

of the TTs while, at the same time, providing detailed information about the tourist attraction described in the 

STs. 

This calls of course for further investigation into the co-relation between the use of corpora and the quality of 

translation which will be explored using the translational output of the same students; in a following 

publication, however, the convenor and the tutor of the course will gather evidence from the translations and 

commentaries that each student submitted as part of their assessment at the end of the course, thus providing 

a larger sample and therefore more reliable results.  
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