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Methods S3. Interview questions to the co-organisers of the "Looking for Cowslips" citizen science campaign from non-governmental organizations.
1. Please name all groups of stakeholders who were involved in the project that you communicated with.
2. Please describe your function as a project organiser within the campaign.
3. How did you (the project organisers) recruit participants/observers?
4. How did you communicate the required task to the participants?
5. How did you keep participants motivated to continue through the project?
6. How did you ensure successful communication with participants?
7. Describe the obstacles you encountered when communicating with participants/stakeholders.
8. How did your communication strategy change depending on the stakeholder you were communicating with?
9. Did you ever assess the effectiveness of your communication strategy during or after the project? If yes, what did you discover?
10. How did COVID impact your approach to communication with stakeholders?
11. Describe the tools used to communicate with other stakeholders (non-observers).
12. Did you give feedback to participants about the results? Through which channels?
13. How is cowslip perceived in your country? Does it have any historical or cultural significance?


