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Methods S5. Survey questions in the questionnaire sent to the co-organizers of "Looking for Cowslips" citizen science campaign from academic institutions (respondents not overlapping with the respondents to the interviews) 
Country where you led the campaign.
1. Briefly describe how the communication took place. If possible describe the communication in three stages (how and what was done in this stage): 
A. recruiting participants; 
B. engaging participants; 
C. keeping participants motivated.

2. Who were the targeted stakeholders?

3. How was awareness about the campaign additionally created among the target groups? Were any specific approaches used, e.g.,
· “word-of-mouth” for recruiting new volunteers;
· third party organizations (“gatekeepers”);
· famous persons for advertisement;
· non-governmental organisations with their network;
· hobby clubs and their members (hiking club, photo enthusiasts);
· other (please specify).

4. During the citizen science campaign, what factors (if possible provide 3) facilitated and hindered the communication process?
· public awareness about citizen science;
· institutional support for citizen science;
· access to technology;
· availability and accessibility of data;
· institutional arrangements for public participation in decision making
· processes;
· level of citizen trust in the authorities;
· intuitive platforms;
· popular/unpopular topic;
· lack of knowledge;
· budget issue;
· other (please specify).

5. Was the effectiveness of communication assessed during or after the campaign? (No, and if not why not? or Yes, and if yes how?)

6. Whether and how the spread of COVID affected the organization of communication during the campaign? (No, or Yes, and if yes how?)

7. Which communication channels/tools did you or your team use in your country?
· Social network (please specify which one)
· Newspaper 
· Blog
· TV
· Posters
· Radio
· Leaflets
· Other (please specify)

8. What challenges and obstacles did you or your team encounter when using the communication tools?

9. Did you or your team give feedback to citizens about the results? (No, if possible specify why? or Yes, through which communication tools and what that feedback contained?)

10. What was the experience with the allocation of resources (financial resources, time and human resources), was the resource sufficient for effective communication?

11. What was (or if there was any) experience of the relationship between the organization of communication and campaign results in your country?

12. Would you like to add something, which has not been covered above?
Are you from the Tartu team?
· Yes (in case yes, respond to questions 13, 14 and 15)
· No

13. What was (or if there any) experience of the relationship between the organization of communication and campaign results in different countries?

14. What was your (organizer’s) experience in communicating the campaign in different countries?

15. Would you like to add something, which has not been covered above?

